


Reasons behind moving from pay-to-play to more organic 
results on Google Shopping

source: Google Blog

We’re advancing our plans to make it 
free for merchants to sell on Google. 
Beginning next week, search results 
on the Google Shopping tab will 
consist primarily of free listings, 
helping merchants better connect with 
consumers, regardless of whether 
they advertise on Google. 
Bill Ready
President, Commerce
Published Apr 21, 2020

Google Shopping vs 
Amazon

It’s free to sell on 
Google since 2020
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Build a Product Knowledge Graph for 
Large eCommerce Sites 

Make your content easy to understand by search engines



Building a Product Knowledge Graph
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Dives deep into the power of data for e-commerce
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Dives deep into the power of data for e-commerce
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Dives deep into the power of data for e-commerce
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● We built a platform to create product knowledge graphs 

● We use knowledge graphs to tell search engines and personal 

digital assistants what content matters the most 

● We build a stack of technologies to improve the data in these 

knowledge graphs

● Connected data makes our customer’s content discoverable by 

the people that want to buy their product or service

Dives deep into the power of data for e-commerce
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HOW MUCH CAN WE GET ON GOOGLE 
WITH A PRODUCT KNOWLEDGE GRAPH?



Data harmonization and data reconciliation across 
multilingual and large eCommerce

After Creating Product KGBefore Creating Product KG



Questions?


