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Who is Beatrice Gamba?

Beatrice Gamba is Head of Innovation at WordLift. Born and raised in 
Rome, Beatrice joined WordLift's team in 2016, after a 3-year experience 
in Berlin, where she worked for a big e-commerce company. Beatrice 
has over 9 years of experience in digital marketing and SEO.

Source: Google SGE
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WHAT WE DID FOR KGC 2024



Nodes Triples Interconnected Entities & their specifications



Event-specific panel with the possibility to 
buy tickets from the result page of Google

+7%
Impressions

YoY

+8%
Clicks

YoY

Trends of clicks and impressions since the 
implementation of the knowledge graph

The site 
ranks for 
branded 
keywords 
and for 
speaker 
related 
content

Source of traffic data: GSC, January-May YoY



HELPING A LEADING 
FINANCIAL PUBLISHER SELL 

MORE TICKETS TO THEIR 
EVENTS VIA SEARCH



Events are a form of content, just 
like news.

They are becoming a bigger focal 
point for publishers, as they help 
monetizing brand authority.



THE CHALLENGE OF THE 
NEWS & EVENT ONLINE 

PROMOTION



Content Volume

Short Lifespan

High Competition Local Environment

Covering 
informational and 

transactional intents
Brand & Authority



The composition of the 
knowledge graph tells 
us that the most 
important entities for 
our scope are Topics & 
Themes (entity type 
Thing) and Speakers 
(entity type Person).

451 
entities



Building a 
knowledge graph 

for events and 
speakers. 



EXPECTED RESULTS
Increase in clicks from 
search engines

Improved Visibility for 
event websites

Enhanced Brand 
representation online

More tickets sold from 
organic search



KNOWLEDGE GRAPHS IN SEO



A knowledge graph is a 
semantic framework that 

maps out the relations 
between various pieces of 

information making it 
available to search engines 

and AI systems.
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 Knowledge Graphs offer a 
comprehensive solution to traditional 
SEO challenges for publishers in terms 
of:
● Understanding
● Visibility
● Discoverability 

⏱
It’s a matter 
of time!





How does this 
contribute to 

traffic increase on 
organic search?



Enriching the authority of the 
publisher as an event organizer 
by providing all the information 

about the speakers at their 
events. 





● Search intent 👉 informational
I want to know if there are any 
conferences on luxury soon

● Search intent 👉 Commercial
What are the best events on the 
automotive industry?

● Search intent 👉 Navigational
What are events in london about 
commodities?

● Search intent 👉 Transactional
I want to buy a ticket to the business of 
luxury event

Generative 
Search 
engines are 
now doing 
the 
research, 
moving in 
the 
continuous 
loop 
between 
exploration 
and 
evaluation.
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CONTENT CREATION AND 
OPTIMIZATION THROUGH 

DATA



“

Sam Altman

Knowledge databases 
are as important to AI 
progress as 
foundational models.

”

GPT models are actually 
reasoning engines 
not knowledge 
databases.



Knowledge Graph-based AI 
helps in

● straightening up the messy 
middle

● shortening the steps from 
trigger to purchase.



MEASURING THE IMPACT



We measured the impact of SEO and 
structured data on a set of 10 event websites 

in terms of the main drivers of results:

Brand Awareness
 Snippets and rich results

Share of Voice
Organic Keywords and branded representation 

of the event
Traffic

Clicks/Impressions/Ranking



Knowledge graphs enable search engines to 
understand and interpret content more accurately. 

This deeper understanding allows search engines 
and AI systems to associate online content with a 
wider range of relevant keywords

Average 
Increase in 
Keywords
+24.39%
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Source: Semrush



Boost in keywords YoY 
for one event website



Results for Non-branded Organic 
Keywords

Extended results 
Branded Keyword
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Click to edit the theme titleWe tracked the typical SEO metrics for 
the ten recurring events spread 
throughout 2023, taking into 
consideration:
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● the Country where the event took place
● 2022 data vs 2023 data
● variations before and after the event 

took place
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The graphs 
showed similar 
trends for 
increased traffic 
year over year.

Event #1

Event #2

Event #3

Event #4

+9.6%
Avg Clicks

+60.2%
Avg 

Impressions

+3.1
Avg Ranking

Source: Google Search Console



●First

■ Second

● Third

○ Forth

■ Fifth

● Sixth

○ Seventh

■ Eighth 

Click to edit the theme title

Delta Traffic Share of Voice

Brand Awareness

Organic search contributed 
positively to the outlook of 
monetary metrics in 2023.

Rev
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Source: Google Analytics



Increased 
Relevancy

Better 
understanding

Structured data doesn't 
directly increase organic 

traffic rankings and revenues 
but it stimulates the boost. 
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Link to my keynote

geatricebi

/beatrice-gamba/


